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Objective: 
The course puts emphasis on teaching methodologies for collaboration with stakeholders up to the solution level. The course also touches upon fundamental methods for gender mainstreaming and criteria for the measurement of stakeholder engagement, satisfaction, practical outcomes and effectiveness of proposed solutions. The course puts emphasis strategies to include female stakeholders in the planning, design and decision-making process and discusses energy innovation in relation to local sustainable entrepreneurship.

1. Introduction to stakeholder inclusion in practice				[4]

2. Collaboration methodologies and criteria					[10]
· Mobile ethnography
· Scenario workshops
· User testing
· Cultural probes
· Stakeholder measurement criteria

3. Gender mainstreaming in the renewable energy sector			[10]
· Women and energy
· Theory and strategies

4. Energy innovation								  [8]
· Frugal innovation
· Minimum viable solutions
· Sustainable entrepreneurship
5. Organizing a Stakeholder workshop	 					 [16]
· Organization and planning
· Execution
· Evaluation and usability for the case study and the design solution
· Summarising findings and harmonizing with former results
· Iteration of solution
· Personal reflection
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